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FOR MEN ONLY

Everyone's been talking about XY since its first
publication in 2007. With its sophisticated look,
one-of-a-kind format and high-quality content,
XY stands out and is aimed at an equally refined
audience. It comes as no surprise that this maga-
zine is part of the prestigious La Presse family.
Delivered directly to the homes of the daily news-
paper’s subscribers, XY has the same audience
as La Presse. Its readers are well educated and
career-minded and they have the means to pur-
sue their ambitions. Even though XY is exclusi-
vely dedicated to male readers, women also enjoy
this inspiring and informative magazine.
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Executives and professionals 160
University graduates

Family income of $75,000+
Family income of $100,000+ -
59

Family income of $125,000+ ‘ 44%

ACTIVE PEOPLE WHO LOOK AFTER THEIR HEALTH
Play golf ‘ 37% ‘ 30% 124

Practice downhill skiing 157

Play squash or racquetball

Work out ata gym | 46%

PEOPLE WHO CARE ABOUT THEIR APPEARANCE

Purchased fragrance (in past year) 340% 154
Purchased men'’s suits (in past year)

Average amount spent on men's clothing (in past year) | $1,04 791 %

XY readers are 129% more likely than the average person to work out at a gym.

TRAVEL FOR BUSINESS AND PLEASURE

Travelled by plane (in past3years) | 69% 132
Travelled to Europe (in past 3 years 127
Made a business trip (in past year) 19 147

EPICURES

Drank wine (in past month)
Ate in a fine restaurant (in past month)
Ate 4 or more times in a fine restaurant (in past month)

MOTOR VEHICLE ENTHUSIASTS

Own 3 or more vehicles

117

285

175

Purchased or leased a NEW vehicle

Own a LUXURY vehicle | 17% 6% 274

XY readers are 47% more likely than the average person to have travelled to Europe in the
past three years.

Source: NADbank 2009, Francophone Montreal 18+. Profile of weekday La Presse readers, MEN aged 25-54
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APRIL

Publication date: Wednesday, April 6, 2011
Space reservation: Thursday, March 3, 2011
Camera-ready material: Tuesday, March 22, 2011

JUNE

Publication date: Wednesday, June 8, 2011
Space reservation: Thursday, May 5, 2011
Camera-ready material: Tuesday, May 24, 2011

SEPTEMBER

Publication date: Wednesday, Sept. 21, 2011
Space reservation: Thursday, August 18, 2011
Camera-ready material: Tuesday, Sept. 6, 2011

DECEMBER

Publication date: Wednesday, Dec. 7, 2011
Space reservation: Thursday, Nov. 3, 2011
Camera-ready material: Tuesday, Nov. 23, 2011
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